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POSITION DESCRIPTION 

Position Title:    Marketing Manager  

Department:    Marketing  

Reports To:    Assigned Vice President / Principal 

Supervises:    Marketing / Sales Coordinators 

FLSA Status:    Exempt  

Effective Date:    6/1/2026 

POSITION SUMMARY  

The Marketing Manager is responsible for developing and executing strategic marketing initiatives that 

strengthen the company's brand, support business development efforts, and foster meaningful relationships 

with clients, prospects, carriers, vendors, and the community. This role oversees digital marketing, content 

creation, public relations, website management, events, and communications while collaborating across all 

divisions to promote McConkey’s services, culture, and value proposition. The Marketing Manager serves as 

a key partner in driving business growth through innovative marketing strategies and measurable results.  

 ESSENTIAL DUTIES AND RESPONSIBILITIES  

• Ensure consistent brand messaging and standards across all internal and external 

communications, materials, and touchpoints 

• Develop resources that enhance engagement, strengthen relationships, and support growth 

initiatives 

• Cultivate and maintain strong relationships with clients, carrier partners, vendors, community 

organizations, and other external centers of influence 

• Collaborate with leadership team, Executives, and Consultants to develop marketing strategies 

that support sales and business growth 

• Coordinate public relations activities, media opportunities, sponsorships, and advertising 

campaigns 

• Identify opportunities to enhance the company's visibility and reputation within the marketplace 

• Plan, coordinate, and attend company events, client appreciation events, educational seminars, 

and community engagement activities 

• Represent the company at community, industry, and networking events to strengthen brand 

awareness, cultivate relationships, and identify business development opportunities 

• Support sponsorships, networking opportunities, and community partnerships that enhance 

brand awareness and business relationships 

• Oversee the planning, storyboarding, scripting, production, editing, and publishing of video 

content that supports marketing and business objectives 
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• Collaborate with internal teams and external vendors to produce high-quality marketing materials 

across print, digital, and video platforms 

• Ensure creative content aligns with brand standards and organizational goals 

• Collaborate with compliance team members to manage company’s existing trademark renewals 

and assist in the application process for new trademarks as needed in support of brand and 

marketing initiatives 

• Lead email marketing initiatives, including the development, execution, and analysis of targeted 

campaigns and ongoing drip marketing programs 

• Develop, write, edit, and curate engaging content for multiple audiences by collaborating with 

internal subject matter experts 

• Oversee website strategy, content updates, functionality, and optimization for the company and 

all affiliated organizations 

• Collaborate on paid digital marketing strategies, online advertising campaigns, and search engine 

optimization initiatives 

• Provide oversight for social media strategy, content planning, publishing schedules, and 

engagement efforts 

• Recruit, onboard, and train Marketing Department personnel and provide ongoing day-to-day 

direction and support to the team 

• Lead the performance management of Marketing Department personnel, including coaching, 

conducting performance evaluations, establishing individual and department goals, and 

participating in the compensation review process 

• Develop, maintain, and continuously improve Marketing Department’s standard operating  

procedures and workflows 

 KEY COMPETENCIES 

• Positive, creative attitude to compliment a Best Places to Work culture 

• Manage multiple projects and tight deadlines 

• Organized with self-accountability 

• Strong interpersonal skills with the ability to build relationships across all levels of the 

organization 

• Creative thinker with strong analytical and problem-solving abilities 
 

 POSITION REQUIREMENTS 

• Bachelor’s degree in Marketing, Communications, Public Relations, Business, or a related field 

preferred 

• Five or more years of progressive marketing experience, preferably in a professional services or 

insurance environment 

• Demonstrated experience managing digital marketing campaigns websites, email marketing, and 

social media 

• Experience with Google Analytics, Google Search Console, Mailchimp, content management 

systems, and digital advertising platforms 
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• Exceptional writing and editorial skills with great attention to detail 

• Proficient in Microsoft Office a must; Adobe Creative Suite, Final Cut Pro X, and WordPress 

experience preferred 

 PHYSICAL REQUIREMENTS AND WORK ENVIRONMENT 

• Extended periods of time in a sedentary position with ability to move about office 

to access office equipment and attend meetings 

• Prolonged periods of working on a computer using keyboard 

• Work environment includes interacting with others, participating in meetings, 

corresponding through email and phone calls 

• Must be able to communicate effectively in English both verbally and in writing to internal and 

external clients 

• Standard office hours are Monday through Friday, 8:00am to 5:00pm; working a 7.50 hour 

schedule 

• Frequent out-of-office travel for client and marketing events, educational opportunities, and 

company-wide meetings 

• Must have valid driver’s license, own reliable transportation, and vehicle insurance must meet the 

company’s requirements 


